
Kurkure Celebrates the Many Tastes of India with a Snack

Inspired by South India’s Ribbion Pakoda
Chennai, 28 Oct 2026: Across South India, some snacks are more than an occa sional craving; they are flavours

people have grown up with. Ribbon Pakoda is one such familiar favourite, recognised by its distinctive shape, familiar
tastes they grew up enjoying. Recognising this, Kurkure®, iconic homegrown brand from PepsiCo India, has introduced
Kurkure® Ribbon Pakoda, its latest regional innovation inspired by the much-with three dals (urad, chana and moong),
with the notes of sesame seeds and black pepper worked into the dough. Turning up the chatpata quotient is a fiery kick
of Guntur chilli. Made in rice bran oil, with no palm oil and no artificial traditions, and Ribbon Pakoda is one such snack
that evokes familiarity, nostalgia and joy. As a proudly homegrown brand, Kurkure® is constantly looking for ways to
celebrate India's diverse food culture. With Kurkure Ribbon
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