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Chennai, 13 Oct 2026: Skyscanner has unveiled its Travel Trends 2027 report, highlighting seven emerging trends
shaping Indian travel: Signal Severance, Pilgra-merch, Sten Do Surge , Grand Odysseys, Gymcation, Sound Bound and
Currency Chasers. The report reveals that 58% of Indians plan to travel abroad more in 2027, while 56% expect to
spend more on flights and 44% on accommo dation. Based on a survey of 2,000 Indian travellers, the findings highlight
a growing preference for meaning ful experiences, well ness, cultural explora tion and value-driven travel. missions
Limited (The “Company”) shall open the Bid/Offer in relation to its Initial Public Offer of Equity

October 15, 2026.

The Price Band of the Offer has been fixed at ₹ 558 to ₹ 586 per Equity Share. (“Price Band”).

Bids can be made for a minimum of 25 Equity Shares and in multiples of 25 Equity Shares thereafter. (“Minimum Bid
Lot”).

The Anchor Investor Bidding Date shall be Wednesday, October 14, 2026. The Bid/Offer shall open on Thursday,
October 15, 2026.

The offer comprises an Offer for Sale aggre gating up to 43,239, 042 Equity Shares by Bonfiglioli S.p.A (Promoter
Selling Shareholder). The face value of each equity



The trends reflect changing travel preferences, with 75% of Indians believing that disconnecting from phones would
help them feel more connected to nature, 91% likely to book hotels offering nutri tious breakfast options, and 80%
having visited a specific destination or store to purchase exclusive products. Meanwhile, 73% prefer shared or combined
celebrations for pre-wedding trips, 89% have drawn travel inspiration from history or mythology, and 69% always or
oftenconsider currency strength when choosing destinations. Music-led experiences are also gaining share is ₹10 only.

Bonfiglioli Trans missions Limited ("The Company") is one of India’s largest technology-led provi ders of mechanical
and electro-mechanical power transmission and industrial drive solutions.

The company manu factures a wide range of mission -critical, precision-engineered gear motors, gearboxes and
drive systems for diverse end-user markets. The com pany’s legacy is built on the globally recog nised Bonfiglioli brand,
which has a presence of nearly 70 years worldwide and

popularity, with travel lers seeking unique venues and cultural immersion.

Skyscanner’s top trending destinations for 2027 include Bishkek, Kyrgyzstan (+748%); Rupsi, India (+502%);
Okinawa, Japan (+279%); Mal van, India (+258%); Tirana, Albania (+237%); Podgorica, Montenegro (+236%);
Sandakan, Malaysia (+189%); Pokhara, Nepal (+166%); Bandar Seri Begawan, Brunei (+139%); and Phu Quoc,
Vietnam over 25 years of operations in India. Its Corporate Promoter, Bonfiglioli S.p.A., is headquart ered in Italy and is
one of the largest techno logically advan ced global players in the mechanical and electro -mechanical power
transmission and indus trial drive solutions industry.

The Equity Shares offered through the Red Herring Pros pectus are proposed to be listed on the stock exchanges
being the BSE Limited (“BSE”) and the National Stock Exchange of India Limited (“NSE”, and together with the BSE, the
“Stock Exchanges”).

(+133%). The best-value destinations include Jaisalmer, India (-43%); Tash kent, Uzbekistan (- 30%); Kozhikode,
India (-29%); Jodhpur, India (-25%); Baku, Azerbaijan (-17%); Cebu, Philippines (- 17%); Krabi, Thailand (-17%); Gaya,
India (- 1 5 % ) ; Phu ket , Thailand (-11%); and Christchurch, New Zealand (-8%). The report also highlights the growing
role of AI in travel planning, with 87% of Indians confi dent in using AI to plan and book trips.
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