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BYPOLL CANVASSING HEATS UP VIJAY CAMPAIGNS
IN MADURANTAKAM; ENTRY CAPPED AT 5 000

Chennai, 26 Sep
2026: Tamil Na d u C
hie f Minister and
Tamilaga Vettri
Kazhagam (TVK) p re
si de nt C. Joseph
Vijay will campaign in
Madurantakam on
Friday in support of
candidate K. Mara
gatham Kumaravel,
with entry to the
meeting restricted to
5,000 people carrying
QR-code passes.

Themeetingis
scheduled near the
Athur toll plaza in
Chengalpattu district at
around 3 pm.
According to the party,
the programme has
been organised in
accordance with police
guidelines and only
people issued QR
coded entry passes will
be allowed into the

venue.

TVK general
secretary and Rural
Development and
Water Resources
Minister N. Anand said
the passes were issued
only to participants.
Party functionaries and

members of the public

without passes have
been advised not to
come to the venue and
instead follow Vijay's
campaign through
television or social

media livestreams.

The party has
imposed restrictions on
the categories of
people eligible to
attend as a safety
precaution. QR passes
have not been issued to
pregnant women,
children, school
students, senior
citizens, persons with

disabilities and those

who are unwell.

Drinking water and
medical assistance
have been arranged at
the venue for those
attending the meeting.
Security arrangements
have also been
strengthened around
the campaign site for
Vijay's visit.

The Madurantakam
campaign comes ahead
of the October 6
Assembly bypoll, one
of two by-elections
being held in Tamil
Nadu.

The bypolls we re

necessitated after
ATADMK MLAs
Maragatham Kumara
vel and P. Sathyabama,
who had won Maduran
takam and Dharapuram
respectively in the
2026 Assembly
election, resigned from
the Assembly and
subsequently joined
the TVK. Kumaravel is
contesting again from
Madurantakam, while
Sathyabama is the
TVK candidate in
Dharapuram. Opposi
tion parties are also
campaigning in the

constituencies.

The Election
Commission has
scheduled polling in
both Tamil Nadu
constituencies for
October 6, with
counting of votes on
October 9. Campaign

ing has intensified in

the run-up to polling.

Vijay's Maduran

takam programme is
part of the TVK's
campaign ahead of the
bypoll. The party has
asked supporters
without authorised
passes to avoid
travelling to the venue,

citing the restrictions

imposed for the event.

The campaign is
being held as parties
step up activity in the
constituency before
polling day. TVK
organisers have sought
to ensure that the
meeting is conducted
within the conditions

laid down for the event.

The controlled
entry arrangements
come amid security
and crowd-manage
ment measures for the
Chief Minister's
campaign. The party
has urged those
attending to follow the
instructions issued by
and

organisers

authorities.

INDIAN RAILWAYS TO INTRODUCE NEW TRI-WEEKLY
AMRIT BHARAT EXPRESS BETWEEN BHUJ AND BARAUNI

Chennai, 26 Sep
2026: Indian Railways
has approved the
introduction of a new
tri-weekly Amrit
Bharat Express
between Bhuj in
Gujarat and Barauni in
Bihar. The new service
will cover a distance of
2,532 km, connecting
important destinations
across (Gujarat, Rajas

than, Uttar Pradesh and
Bihar.

Service to Operate

Three Days a Week

Train No. 19427
Bhuj-Barauni Amrit
Bharat Express will
depart from Bhuj at
17:30 hours and reach

Barauni at 04:05 hours.

In the return
direction, Train No.
19428 Barauni-Bhuj
Amrit Bharat Express
will depart Barauni at

23:55 hours and reach
Bhuj at 13:15 hours.

The Bhuj-Barauni
service will operate on
Monday, Wednesday
and Saturday, while the

Barauni-Bhuj service
will operate on
Tuesday, Thursday and

Saturday.

Major Stations to be

Connected

The new service
will have commercial
stoppages at several
important stations en
route, including Sama
khiali, Ahmedabad,

Ratlam, Kota, Sawai

Madhopur, Gangapur
City, Bharatpur,
Mathura, Hathras,

Bareilly, Izzatnagar,

Pilibhit,
Gonda,

Lakhimpur,
Gorakhpur,
Siwan, Chhapra,
Hajipur, Muzaffarpur
and Samastipur, among

others.

The new train
service will provide an
additional rail travel
option between
western and eastern
parts of the country and
improve connectivity
for passengers
travelling between
Gujarat,
Uttar Pradesh and
Bihar.

Rajasthan,

GOVERNMENT CUTS IMPORT DUTY ON MAJOR
EDIBLE OILS TO PROVIDE RELIEF TO CONSUMERS

Chennai, 26 Sep
2026: Prime Minister
Narendra Modi on
Friday marked 12 years
of the Make in India
initiative, highlighting
increased domestic
production, investment
and exports as key
indicators of the
country's changing

manufacturing land

scape.

Inaposton X, Modi
said: “More made in
India. More investment
in India. More exports
from India. A transfor

mation visible across

sectors!”

Launched on
September 25, 2014,
Make in India was

aimed at positioning

India as a global hub
for manufacturing,
design and innovation,
while facilitating
investment, encoura
ging innovation and
creating employment
opportunities. Over the
past 12 years, the
initiative has expanded
across sectors includ
ing electronics, auto
mobiles, pharmaceu

ticals, steel, railways
and defence. Govern
ment programmes such
as the Production
Linked Incentive (PLI)
schemes, National
Single Window Sys
tem, PM GatiShakti
and the India Industrial
Land Bank have been
used to support invest

ment and domestic

production.

According to the
latest government data,
electronics production
increased from about
Rs 1.9 lakh crore in
2014-15 to around Rs
13.11 lakh crore in
2025-26. Mobile
phone production rose
from approximately Rs
18,000 crore to Rs 6.27
lakh crore during the

same period.

The government
has also expanded the
initiative under Make
in India 2.0, which
currently covers 27
sectors, including 15

manufacturing and 12

services sectors.

The 12th anniver

sary comes as the

government continues
to focus on strengthen
ing domestic manufac
turing capabilities,
attracting investment
and integrating Indian
industries with global
supply chains. New
policy measures in
areas such as semi
conductors, mobile
phones, industrial
parks, specialty steel
and rareearth magnets
are also aimed at
deepening India's

manufacturing

ecosystem.

TN ADVANCES SALARY, PENSION
DISBURSEMENT

Chennai, 26 Sep
2026: Tamil Nadu Govt
has advanced the
disbursement of
September salaries and
pensions for its emplo
yees and pensioners to
September 25 in view
of the proposed three-
day nationwide bank
strike from September
28 and the subsequent
string of holidays in

early October.

The finance depart
ment has directed all
departments to prepare

and submit salary and

pension bills in time to
facilitate payment on
Friday instead of the
usual monthend

disbursement.

The directive covers
monthly salaries,
wages and pensions of
govt employees as well
as those working in
boards, corporations,
public sector under

takings and univer

sities.

In a communication
sent to principal
secretaries, secretaries,

heads of departments,

Build Your Future With Us
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public sector undertak
ings and universities,
finance secretary and
additional chief secre
tary Siddique said the
Centre had informed
the state about the
proposed nationwide
bank strike from
September 28 to 30 and
the possibility of
banking transactions
being affected during
the period.

The Centre has also
decided to disburse
September salaries and
pensions of its emplo
yees on September 25

in view of the strike.

The state govt said
normal banking opera
tions could face further
disruption as a series of
holidays falls between
October 2 and 4.
Taking these factors
into account, depart
ments have been asked

to ensure that Septem

ber salary and pension

bills are processed for
payment on September

25.

The treasuries and
accounts department
has also issued a
circular to all pay and
accounts officers, sub-
pay and accounts
officers and treasury
officers directing them
to provide electronic
clearance for monthly
salary, daily wage and
pension bills on
September 25 instead
of September 30.

The proposed strike
has been called by
employees of nationa
lised banks demanding
implementation of a
five-day work week.
More than eight lakh
bank employees across
the country are
expected to participate
in the three-day strike,
which could affect
banking services and

financial transactions.
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POLICY LAB TO PROVE Al CAN CREATE OPPORTUNITY FOR WORKERS

New York, 26 Sep
2026: As global leaders
convene in New York
for the United Nations
General Assembly and
as Al continues to
reshape labor markets
around the world, the
India Headquartered
Institute for Human
Flourishing (IHF)
launched today with an
urgent mandate: ensure
Al raises incomes,
expands agency, and
creates opportunity for
communities around
the world, especially
those vulnerable to Al-
driven labor disrup

tion.

IHF, founded by
global business leader
and entrepreneur Ravi
Venkatesan and led by
CEO Urvashi Aneja,
will begin in India,
testing what helps
workers navigate and
benefit from Al, and
taking what works into
policy and practice
across the Global

South.

"India has the

chance to show the

world a different model
— one in which Al
becomes a tool for
mass flourishing rather
than mass displace
ment. But that will not
happen by default,"
said Ravi Venkatesan,
Founder, Institute for
Human Flourishing. "It
requires institutions
that connect evidence,
practice, and policy.
That is why we have

built IHE."

Institutional
choices—not the
technology itself—will
shape AI’s economic

impacts.

For India the oppor
tunity is particularly
significant - nearly
90% of the country's
workforce is informal,
and Al could augment
farmers, artisans, and
micro-enterprises at

scale.

At the same time
entry-level Infor
mation Technology
(IT) and Business
Process Outsourcing

(BPO) roles — the

main pathway into the
middle class in many

countries are
thinning, while export-
led growth via cheap
labour is weakening as
automation caps
wages. The challenge
is ensuring Al's
benefits reach beyond
large firms to workers
and small enterprises
across India. The
binding constraint is
diffusion, not capabi
lity — reorganising
work, dislodging infor
mation gatekeepers,
building institutions.
Prosperity isn't auto

matic; IHF exists to

help steer it.
IHF will also create:

A Livelihoods Lab
that will run live, co-
designed demonstra
tions of human-Al
collaboration in real
organizations with real
workers, with every
finding published as an
open public good
regardless of outcome.
An Al and Jobs Obser
vatory that will track

worker experi ences

and develop a
foundational Index of
Human Flourishing
that measures out
comes beyond income
— capturing agency,
dignity, capability, and

economic security.

A Policy and
Narrative program that
will translate findings
into evidence-based
advocacy and connect
a Global South advi
sory network [across

shared priorities].

"The question is no
longer whether Al will

transform work in the

Global South — it
already is. The ques
tion is whether that

transfor mation raises
incomes and expands
agency for the majo
rity, most of whom
work in the informal
economy," said
Urvashi Aneja, CEO,
Institute for Human
Flourishing. "That
outcome will be
decided by institu
tional choices, and
those choices need

evidence.

JSW ONE PLATFORMS FILES DRHP
FOR ¥3,054 CRORE IPO

Limited and Mitsui & technology and plat and 9 contract manu

Chennai, 26 Sep
2026: JSW One Plat
forms Limited, a
technology-enabled
B2B platform serving
the manufacturing and
construction eco
system, has filed its
Draft Red Herring
Prospectus (DRHP)
with SEBI for its
proposed Initial Public
Offering (IPO). The
Offer comprises a
Fresh Issue of Equity
Shares aggregating up
to 1,300 crore and an
Offer for Sale of up to
%1,754.01 crore, taking
the total Offer size to
up to 33,054.01 crore.
The Offer for Sale
comprises shares
offered by JSW Steel
Limited, JSW Cement

Co., Ltd.

The Company
proposes to utilise the
Net Proceeds from the
Fresh Issue towards
investmentin JSW One
Distribution Limited
(JODL) for marketing
and brand-building
expenditure, techno
logy and platform
development expendi
ture, investment in
JSW One Finance
Limited (JOFL) to
augment its capital
base and general
corporate purposes. Of
the proceeds, 125
crore is proposed to be
invested in JODL and
X500 crore in JOFL,
while up to Z350 crore

is proposed towards

form development.

JSW One Platforms
operates an integrated
digital platform connec
ting MSMEs with
sellers of manufac
turing and construction
materials, while bring
ing together com
merce, embedded
financing, logistics,
processing and custo
misation and private
brands. As of June 30,
2026, the platform had
95,611 registered custo
mers, 165 cumulative
brands and 1,713
sellers, with its net
work spanning 6,963
serviceable pin codes,
supported by 81 logis
tics partners, 12 con

tract service centres

facturers.

The Company
recorded Revenue
from Operations of
%5,743.39 crore
Fiscal 2026, up 44.93%
from %3,962.81 crore
in Fiscal 2025. GMV
increased to 18,596

in

91 crore in Fiscal
2026, compared with
%12,564.84 crore in
Fiscal 2025. For the
three months ended
June 30, 2026,
Revenue from Opera
tions stood at 31,642.
45 crore, while GMV
stood at 35,949.73
crore. The Company
reported EBITDA of
%22.89 crore and PAT
of 14.21 crore during

the quarter.

Chennai, 26 Sep
2026: Mivi, India’s
homegrown consumer
technology brand, has
entered the smartphone
category with the
launch of the Mivi One
5G, positioned as
“Pretty Powerful.”
Powered by the 4nm
Snapdragon 4 Gen 2
5G Mobile Platform,
the smartphone
features a 6000mAh
battery, SOMP primary
camera with PDAF,
8MP front camera,
6.745-inch HD+ 90Hz
display, Pure Android
16, Mivi ClearTalk and
IP64 protection. It is
available in 4GB, 6GB
and 8GB RAM
variants with 128GB
storage and will be sold
on Flipkart from 8th
October 2026 at

midnight, in Blue,

Pink, Green, Burgundy
and Navy Blue.

The Mivi One 5G is
priced at INR 14,999,
INR 15,999 and INR
16,999 for the 4GB,
6GB and 8GB variants
respectively, with
special Big Billion Day
pricing starting at INR
11,999. Jio customers
can also access benefits
including Canva Pro,
one month of Hotstar
Mobile + Hollywood,
18 months of Google
Gemini Pro with
5000GB Google Cloud
storage and an
additional 50GB Jio Al
Cloud storage. The
smartphone comes
with Android updates
up to Android 18, a
one-year warranty,
500+ service centres,
free pick-up and drop
across 19,000+ pin
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codes, a seven-day
replacement policy and
Mivi Care+ app

support.

Commenting on the
launch, Viswanadh
Kandula, Co-founder,
Mivi, said the smart
phone marks an
important milestone in
the company’s journey
and reflects its focus on
thoughtful design,
reliable technology and
quality. Himanshu
Tandon, Chief Busi
ness Officer, Mivi,
highlighted the combi
nation of performance,
battery, camera, soft
design and

ware,

Mivi’s audio expertise

EHZOGE ¥ 13,488+
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through Mivi Clear
Talk. Saurabh Arora,
Business Head -
Mobile, Compute, and
XR, Qualcomm India,
welcomed Mivi’s entry
into the smartphone
market and highlighted
the Snapdragon 4 Gen
2 platform’s perfor
mance, connectivity

and battery efficiency.

Manufactured in
India, Mivi One 5G
marks Mivi’s expan
sion beyond audio,
with the company
aiming to design
India’s first indige
nously engineered
smartphone within the

next 12 months.

CHEVRON ENGINE AND IIT MADRAS LAUNCH ENERGY TECHNOLOGY INCUBATION
PROGRAM TO SUPPORT ENERGY INNOVATION AND PROBLEM-SOLVING

Bangalore, 26 Sep
2026: Chevron Engi
neering and Innovation
Excellence Center
(ENGINE) and the
Indian Institute of
Technology Madras
(IIT-Madras) have
launched the Chevron -
IITM Energy Techno
logy Incubation

Program.

The program will
support early-stage
innovators, researchers
and social entrepre
neurs working in areas
such as energy techno
logies, infrastructure,
carbon utilization,
circular economy and
resource efficiency.
Participants will
receive pre-incubation
support, technical
mentorship, prototype
funding and entrepre
neurship guidance
through IIT Madras’

research and incuba

tion ecosystem.

Dr. Akshay Sahni,
Country Head,

Chevron India, said:

“This new initiativeisa  _ AdfElRs ¥

key part of Chevron
UDAAN, our commu
nity partnership
portfolio, set with the
intent to help opportu

nities take flight.

Chevron ENGINE
brings together India’s
deep engineering and
technology talent with
Chevron’s global
resources and expertise
to help address current
and future energy
challenges. Through
this partnership with
IIT Madras, we are
extending that idea into
India’s innovation
ecosystem by support
ing student teams,
researchers and social
entrepreneurs develop

ing practical solutions

for the energy sector.

By combining

technical mentorship,

entrepreneurial support

and applied industry
perspective, we hope to
help build future-ready
talent and advance
ideas that can contri
bute to affordable,
reliable and ever-

cleaner energy.”

Speaking on the
significance of the
partnership with
Chevron ENGINE,
Prof Ashwin Maha
lingam, Dean — Alumni
and Corporate Rela
tions, II'T Madras, said:
"Through the Chevron
- IITM Energy
Technology Incubation
program, we hope to
collaboratively provide
innovators with access

to mentorship, techni

cal expertise and a
strong innovation
ecosystem to help
translate promising
ideas into practical
solutions. Partnerships
such as this are instru
mental in advancing
our vision of harnes
sing technology and
innovation to address

real-world energy

challenges.”

The launch of the
program builds on
Chevron's ongoing
engagement with IIT
Madras and reflects the
company's commit
ment to supporting
innovation, education
and capacity building
through strategic com

munity partnerships.
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AUDI INDIA COMMENCES LOCAL ASSEMBLY

Chennai, 26 Sep
2026: Audi, the
German luxury car
manufacturer, today
commenced local
assembly of the All-
New Audi Q3 at the
SAVWIPL plant in
Chhatrapati Sambhaji
nagar marking a
significant milestone
for the brand. The all-
new Audi Q3 India

launch 1s scheduled for

October 16,2026.

Powered by a
punchy 2.0-litre petrol
engine and equipped
with Audi’s legendary
quattro all-wheel drive,
the all-new Audi Q3
combines dynamic
capability with the
practicality expected of
a compact luxury SUV.
The model

also

features a range of

segment-first features
and technologies,
further enhancing its
appeal to modern

luxury car buyers.

Mr. Piyush Arora,
Managing Director and
CEO of Skoda Auto
Volkswagen India said,
“The start of produc
tion of the All-New
Audi Q3 is an impor
tant milestone for our
Group in India. It
reflects the strong capa
bilities of our Chhatra
pati Sambhajinagar
facility and our commit
ment to supporting the
growth of our brands in
the country. We are
proud to produce the
latest Audi Q3 in India,
with the same high
standards of quality,
precision and engineer

ing excellence that

-

define Audi globally.”

Mr. Balbir Singh
Dhillon, Brand
Director, Audi India,
said, “Today marks a
significant day for us as
we begin the start of
production and take
another important step
towards the launch of
the All-New Audi Q3.
The Audi Q3 has been
an important gateway
to the Audi brand, and
this new generation is
set to build on that

success with its distinc

tive design, progres

OF THE ALL-NEW AUDI Q3 IN INDIA

sive technology and
dynamic character. We
see the All-New Audi
Q3 as a strong catalyst
for the next phase of
our growth, helping us
reach a broader custo
mer base, strengthen
our presence and

further build the Audi

brand in India.”

Customers can
book the all-new Audi
Q3 through the Audi
India website, the
myAudi Connect appli
cation or at Audi India

dealerships.

MOVIE REVIEW: MEESAYA MURUKKU 2 - A MUSICAL
CELEBRATION OF DREAMS, YOUTH AND FRIENDSHIP

Chennai, 26 Sep
2026: Meesaya
Murukku 2 brings
together music,
dreams, friendship,
love and family emo
tions in an entertaining
package designed
especially for today’s
youngsters. With Hip
hop Tamizha Aadhi’s
energetic performance,
catchy music and a
lively narrative, the
film offers an enjoy
able theatrical experi
ence filled with fun and

positive moments.

The first Meesaya
Murukku connected
strongly with young
sters through its story
of an independent
musician who dared to
dream big and create
his own identity.
Almost a decade later,
Meesaya Murukku 2
takes that spirit
forward with a story
that explores music,
ambition and the
dreams carried across

three generations.

What makes

Meesaya Murukku 2

special is its combina

tion of youthful

entertainment with a

family-oriented emo
tional thread. The story
of one generation’s
dreams passing on to
the next gives the filma

warm emotional core.

Overall,
Murukku 2

Meesaya
is an
energetic musical enter
tainer that celebrates
youth, friendship,
family and the courage
to dream. With Hiphop
Tamizha Aadhi leading
the show, engaging
performances, catchy
music and a positive
message, the film
promises a lively and
enjoyable theatrical
experience, particu
larly for youngsters
and fans of the

Meesaya Murukku

franchise.
CAST Hiphop
Tamizha, Chaithra J

Achar, Ketika Sharma,
Ramya Ranganathan,
Harshath Khan, Karu
Aadu

naas, Nasser,

kalam Naren, ShaRa

CREW : Writer &
Director: Hiphop
Tamizha, Produced by:
Avni Movies & Benzz
Media Pvt. Ltd., Produ
cers: Khushbu Sundar
& ACS Arun Kumar,
Music Director: Hip
hop Tamizha, Editor:
Fenny Oliver, Director
of Photography: Balaji
Subramanyam, Addi
tional DOP: Madhesh
Manickam, CEO,
Benzz Media: R
Madhan Kumar, Execu
tive Producer: Anan
dita Sundar, Creative
Producer: Aswin
Raam, Costume Desig
ner: Poornima Rama
swamy, Art Director: V
S Dinesh Kumar,
Production Executive:
P Balagopi, Choreo
graphy: Baba Baskar,
Santhosh, Raghu

Thapa, Stunt Director:
Action Sandhosh, DI:
Knack Studios, Colo
Prasath Soma

VFX: 85FX,

Addi

rist:
sekar,
Hocus Pocus,
tional Dialogues:
Karan Karky & Nithish
D, Title Card Anima
tion: Ashwin Kumar,
Marketing: Bonk
Digital, Production
Marketing Team:
Beatroute, Publicity
Designs:

Hair & Make-up

Raghavartz,

Designer: Velmurugan,
Arun, Still
P K

Costumer:
Photographer:
Raja, Sound Mixing:
Kannan Ganpat, Sound
Design: A Sathish
Production
Controller: Hari

Venkat C, Production

Kumar,

Manager:
Rathinam, PRO: Riaz
K Ahmed, Paras Riyaz,
Sathish (S2 Media)

Vignesh

A YEAR ON, ‘ARZ KIYA HAP CONTINUES ITS
CHART-TOPPING RUN AT NO. 1 ON SPOTIFY INDIA

Chennai, 26 Sep
2026: Some songs
trend for a moment.
Some find a life of their
own. Arz Kiya Hai has
done both. The Coke
Studio Bharat collabo
ration featuring Anuv
Jain and Lost Stories
has reached No. 1 on
Spotify India’s Top
Songs chart, making it
the first Coke Studio

Bharat song to achieve

the milestone.

The track has been
in the Spotify India
Daily Chart for over a
year, with its momen
tum extending globally
as it also peaked at #71
on Spotify’s Global
Top Songs chart.

The collaboration
brought together Anuv
Jain’s songwriting with
Lost Stories’ elec

tronic-fusion sound,

within the distinctive
musical world of Coke
Studio Bharat. For
Jain, joining Coke
Studio Bharat was a
long-held ambition,
while the track gave
him an opportunity to
explore the world of
shayari through his
own intimate song
writing style. The song,
shaped by Rishab
Joshi’s contribution,
brings together a
deeply personal narra
tive with Coke Studio

Bharat’s collaborative

sound.

Since its release in
August 2025, Arz Kiya
Hai has amassed 484+
million audio streams,
260 million YouTube
views and over 17.7+
million pieces of user-
generated content. Its

resonance has conti

Arz hiva Hai

nued well beyond the
country to global

charts.

Ahmedabad, Pune,
Mumbai, Delhi,
Kolkata and Guwahati
are where the song has
found strong listener
engagement. Its
sustained presence on
Spotify’s charts points
to a song that continues
to find new listeners

well beyond its release

moment.

Singer-songwriter
Anuv Jain said, “When
I made Arz Kiya Hai, [
hoped it would find its
way into people’s lives,
but I never imagined

that even a year later it

Top Songs
India

Sapizmbne ZU M8
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A
would still be finding

a Charts

new listeners and reach
No. 1 on Spotify India.
Being part of Coke
Studio Bharat was a
long-held dream, so
bringing this song into
that world was incre

dibly special.

I think the most
beautiful thing a song
can do is live beyond
the moment it was
created, and Arz Kiya
Hai has continued to do
that in ways I couldn’t

have predicted.

I’m deeply grateful
to everyone who has
listened, shared it, and
made it part of their

own moments.”

MOVIE REVIEW: DOROTHY: FROM VIOLENCE TO EMPATHY,
KARTHIK SUBBARAJ FINDS A POWERFUL NEW VOICE

Chennai, 26 Sep
2026: Karthik Subbaraj
has always been a
filmmaker who enjoys
taking his audiences
from one genre to
another. From Pizza to
Jigarthanda and Jigar
thanda Double X, this
ability to transform the
tone and texture of a
story has been one of
his most distinctive
strengths. With
Dorothy, however, that
transition becomes
much more than a
stylistic device. It

becomes the very soul

of'the film.

Dorothy begins as a
gangster drama rooted
in a violent, patriarchal
world but gradually
evolves into a deeply
moving coming-of-age
story about friendship,
love, identity, empathy
and acceptance. What
starts with aggression
and fear slowly trans
forms into a narrative
about humanity and

emotional under

standing.

Set in Sevapatti in
the mid-1980s, the
story introduces us to
schoolboys Subbu and
Karthi, whose friend
ship begins when
Subbu rescues Karthi
from bullies with his
Bruce Lee-inspired
karate skills. Their
bond grows in an envi
ronment where vio
lence, male dominance
and family honour are

treated as unques

tionable truths.

Dorothy is ulti
mately a film about
how difficult it can be
to unlearn what society
teaches us. It 1s about
childhood friendships
tested by adulthood,
about people discover
ing emotions they were
never taught to express,
and about finding the
courage to accept a

different way of living.

With its strong

performances, evoca

tive cinematography,
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powerful music, sharp
editing and mature
writing, Dorothy
stands out as a compel
ling addition to Karthik
Subbaraj's filmo
graphy. More impor
tantly, it demonstrates
that a story can begin in
a world filled with
violence and still gradu
ally lead its audience

towards empathy,

acceptance and hope.

Dorothy is not
merely a genre-bend
ing film. Itis a sensitive
and ambitious explora
tion of friend ship,
identity and humanity,
told with impressive

cinematic control.

Cast - Keerthy
Suresh, Rishikanth,

Sananth, Ramachan

dran Durairaj, Gajaraj,
Jeeva Subramanian,

Muthukumar

Crew - Director:
Karthik Subbaraj,
Story: Karthik Subba
raj, Saravanan Chand
ran, Producers: Jyoti
Deshpande, Guneet
Monga Kapoor, Achin
Jain, Executive Produ
cer: Pavan Narendra,
Music: Ilaiyaraaja,
Cinematography: S.
Thirru / S. Thirunavuk
karasu, Editor: Ganesh
Siva, Production Desig
ner: Kumar Gangap
pan, Costume Desig
ner: Praveen Raja,
Stunt Choreographer:
Dinesh Subbarayan,
Dance Choreographer:
M. Sherif, Sound
S. Alagia

Koothan, G. Suren.

Design:
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“VETRIMAARAN DIDN’T CHANGE SOORI; HE CHANGED THE

WAY AUDIENCES LOOK AT HIM!”

Chennai, 26 Sep
2026: Produced by
Suresh Kamatchi under
the banner of V House
Productions, Yezhu
Kadal Yezhu Malai is
the latest offering from
acclaimed filmmaker
Ram, whose films have
consistently connected
with audiences through
deeply emotional and

thought-provoking
storytelling.

After a brief gap,
Malayalam star Nivin
Pauly returns to Tamil
cinema as the lead,
with a role that marks
his reunion with the
Tamil film industry.
Soori, who has increa
singly taken on substan
tial and challenging
lead roles, plays
another pivotal
character alongside
Nivin Pauly, while
Anjali plays the female
lead. Interestingly, a rat
also plays a significant

character in the film.

Producer Suresh

Kamatchi said:

“I have alwayshad a
great liking for certain
filmmakers because of
my personal taste in
cinema. I met director
Ram when Tharamani
was being made. At

that point, I had a

hesitation within me —
perhaps I had not yet
grown enough as a
producer to make a
film with a filmmaker

like Ram.

Around that time, I
heard some people
mockingly say, ‘You
are only a small
producer, aren’t you?’
Actor Simbu came
forward on his own,
gave me his dates and
said,
film.” Venkat Prabhu
directed that film, and

‘Produce my

that is one of the
reasons | am standing

before you today.

Lyricist Madhan
Karky said:

“Whenever 1 step
onto a stage where
director Ram is
present, I always carry
a certain sense of guilt,
because it reminds me
that Muthukumar sir is
no longer here. I have
always loved the songs

that came from the com

bination of those two.

People often say
that Vetrimaaran sir
changed Soori. But I
don’t think that is what
happened. He didn’t
change Soori; he

changed the way all of

us look at Soori. The

character did not
change — our perspec
tive as viewers
changed. That is what

Vetrimaaran achieved.

What I particularly
love about Ram sir’s
films is the way he
celebrates nature. He
finds different ways to
celebrate the five
elements, and that
quality is something I

deeply admire.

Director Vetri

maaran said:

“When I was with
Balu Mahendra sir, one
day he spoke to me
with great emotion and
said, ‘There is a man

stories

1 had

who tells

beautifully.’
never seen him speak
with that kind of
emotion for a long
time. That person was
director Ram.
Whenever 1 watch
certain people narrate
stories, I sometimes
feel, “‘Why can’t I tell a
story like that?’ Ram is

one of those film

makers. The other is
my senior, Thanga

velan.

From Katradhu
Thamizh, Peranbu and
Thanga Meengal to
Yezhu Kadal Yezhu
Malai, Ram has conti
nuously expanded him
self both as a person
and as a filmmaker. His
stories have evolved
along with him. They
keep changing, little by
little.

For Yezhu Kadal
Yezhu Malai, he has
rearranged many
elements and simpli
fied the storytelling in a
way that makes it
accessible to audi
ences, while ensuring
that the emotion
reaches the viewer

directly.

I believe one of the
film’s most distinctive
aspects is the way the
sound of human beings
and the sound of
another living creature
exist together almost

asone.”

AMAZON GREAT INDIAN FESTIVAL 2026 EARLY
DEALS GO LIVE WITH LOWEST PRICES OF THE YEAR

Chennai, 26 Sep
2026: Amazon India
has announced that
Early Deals for the
Amazon Great Indian
Festival 2026 are now
live on Amazon.in,
offering savings across
smartphones, electro
nics, fashion, beauty,
home and kitchen,
everyday essentials
and more. The Great
Indian Festival begins
on October 8, 2026.
Customers can avail a
10% instant discount
on SBI Credit and
Debit Card and EMI
while

transactions,

Prime members can

access additional
benefits during the
festive shopping
season. Amazon Pay
customers can also
unlock rewards, includ
ing up to 5% cashback
with the Amazon Pay
ICICI Bank Credit
Card for Prime mem
bers, along with other
offers on Amazon Pay
Later, bill payments
and recharges. Amazon
Now is offering Early
Deals on thousands of
products with delive
ries in minutes across
more than 65 Indian
cities and towns.

Customers can also

benefit from fast
delivery, with over one
million products
available for same-day
delivery and more than
four million products
available for next-day

delivery.

Amazon India is
further enhancing
festive shopping with
Al-powered tools such
as Rufus and Lens Al
Rufus enables
customers to discover
products through
natural-language
prompts, track prices
and receive alerts,
while Lens Al helps

shoppers find products

using images. Al
Review Highlights,
Quick Learn and
Buying Guides also
support faster product
evaluation. Early Deals
span multiple catego
ries, with offers of up to
80% on electronics and
accessories, up to 70%
on two-wheelers, car
care, home, outdoors
and everyday essen
tials, and discounts of
up to 50-80% on

fashion and beauty.

Amazon Bazaar is
also offering up to 70%
off across fashion,
beauty, kitchen and

home products.

‘RAATCHASIYE’ SPELL IS CAST! NATIONAL AWARD-WINNING VAIKOM

Chennai, 26 Sep
2026: Following the
terrific response to its
teaser, which quickly
became a talking point
among cinema
enthusiasts, the makers
of ‘Mandavetti’ have
unveiled the film’s first
single, ‘Raatchasiye’.
Written, directed and
produced by Saranraj
Senthilkumar under the
banner of Tuskers Den
Pictures, the super
natural crime thriller
stars Komalee Prasad
in the lead. The song
brings together the
evocative vocals of
National Award-
winning singer Vaikom
Vijayalakshmi, a
sweeping musical
score by Deepak
Venugopal and lyrics
by Tamilmani, creating
a haunting yet
melodious composi
tion that delves into the

mystique surrounding

amysterious woman.

‘Raatchasiye’ adds
another intriguing
layer to a film that has
kept audiences curious
right from its title
announcement. The
teaser had already

offered glimpses into

the eerie world of Sl

Mandavetti, with its
mysterious mythology,
unsettling atmosphere
and the enigmatic
presence of ‘Senji
Saamy’. The first
single now expands
that world through
music, exploring the
mysticism and
emotional depth at the

heart of the story.

With 2026 witnes
sing a strong wave of
content-driven films
finding reso nance with
audiences, Mandavetti
has steadily generated
curiosity through its
distinctive title and
visual promotions. The

film’s intriguing

premise and the mytho
logy surrounding
‘Senji’, a fierce local
deity, have further
heightened expecta
tions among cinema

enthusiasts and trade

circles.

The film’s audio
launch, trailer launch
and worldwide
theatrical release date
will be announced

soon.

Featuring Komalee
Prasad in the lead
alongside Subatra
Robert, Amritha,
Thenappan, Gajaraj,
Prem Kumar, Rithiesh
var Rajan, Shiju

Raghavan & others,

LYRICIST MADHAN KARKY  VIJAYALAKSHMI GIVES VOICE TO THE MYSTICAL WORLD OF ‘MANDAVETTY
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has

Mandavetti
Prakash Manithan

handling cinemato
graphy, Guna Palini
samy editing and
Deepak Venugopal
composing the music.
Gowtham choreo
graphs the stunts, while
Sangeetha Sen is the
costume designer.
Tony J handles sound
mixing, Balagangha
daran oversees DI
grading and Vijayan is
responsible for VFX.
Mahendran Kanda
samy is the production
manager, Narmada
handles makeup, and
Suresh Chandra and
Abdul Nassar are
the PROs.

RAMAYANA BEGINS ITS MUSICAL JOURNEY
WITH ‘JAI JAI RAM’ A CELEBRATION OF SHRIRAM

Chennai, 26 Sep
2026: The makers of
Ramayana have
unveiled ‘Jai Jai Ram’
Tamil the film’s first
song, marking the
beginning of the film’s

musical journey.

Asoulful invocation
of Shri Ram, ‘Jai Jai
Ram’ combines the
spiritual character of an
aarti with a cinematic
sound. Its lyrics reflect
Shri Ram’s compas
sion, protection and
adherence to dharma,
while the repeated
invocation gives the

song its devotional

core.

Namit Malhotra,
and
“Shri
Ram is at the heart of

Filmmaker

Producer, said,

Ramayana and, for
generations, has been
the guide we turn to
through every phase of
life. In moments of

darkness, we seek his

strength. In moments

of uncertainty, we look
to his path. And in
moments of joy, we
remember him with
gratitude. ‘Jai Jai Ram’
comes from that deeply
personal and timeless

relationship we share

with Shri Ram.

“While Ramayana
is being created on a
great scale, its true
foundation lies in its
emotion, its values and
its devotion. With ‘Jai
Jai Ram’, we wanted
our first song to reflect
that soul , to celebrate
Shri Ram not only as
someone we worship,
but as the protector,
guide and source of

strength we carry

within us.

A.R. Rahman said,
“At the heart of ‘Jai Jai
Ram’ is the simple and
powerful repetition of
Shri Ram’s name.
Musically, the inten

tion was to preserve the

purity and intimacy of

a prayer while allowing

the composition to
grow into a cinematic
song. Deepali Sahay
and Raghav Kaushik
bring their own distinct
emotional expression
to Rakendu Mouli’s
words, while always
remaining true to the
devotion at the centre
of the song. I hope
audiences find both a
sense of peace and a

personal connection
init.”

Directed by Nitesh
Tiwari, Ramayana

stars Ranbir Kapoor as

Shri Ram, Sai Pallavi

as Sita, Yash as
Ravana, Sunny Deol as
Hanuman and Ravie

Dubey as Lakshman.

Produced by Namit
Malhotra’s Prime

Focus Studios in
association with eight-
time Academy Award-
winning DNEG and
Yash’s Monster Mind
Creations, and distri
buted by Sony Pictures
globally (excluding
India), Ramayana
Part One will arrive
in cinemas this

Diwali 2026
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